
Key Vocabulary for the unit: 

Ad (short for advertisement): companies pay to have their 

website at the top of the list of search engine results. 

Belief: Something we accept to exist or be true, usually 

without proof. 

Bot: A computer program, also known as a Chatbot, that 

can act like a living thing e.g. ‘Alexa’ or ‘Siri’. 

Fact: Something that van be proven to be true by evidence. 

In-app purchases: Extra content or services that are ad-

vertised and can be bought when you are using an app. 

Influencer: A person who recommends prodcuts or services 

on social media. 

Snippets: A short summary. 

What I should already know from Year 3: 

To know: 

 That not everything on the internet is true: people 

share facts, beliefs and opinions online. 

 The internet can affect people’s moods and feelings. 

 Privacy settings limit who can access important per-

sonal information, such as names, ages, gender etc. 

 What social media is and that age restrictions apply. 

Powerful knowledge/skills for this unit: 

 To understand some of the methods used to 

encourage people to buy things online. 

 To understand that technology can be de-

signed to act like or impersonate living things. 

 To understand that technology can be a dis-

traction and identify when someone might 

need to limit the amount of time spent using 

technology. 

 To understand what behaviours are appropri-

ate in order to stay safe and be respectful 

online. 

Useful diagrams for the unit:  

Year 4 Summer 1– Online Safety  

Big Question 

How can I be Safe Online? 


